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Audio Drama for the Digital Age

	DAY 1 
	26 July 2016, Tuesday

	0900 – 1015
	Session 1: Introduction 
	Briefing: 

Ms Shanthi Bhaghirathan, Group Director, by MBC
	Introduction:

Ms Vijay Sadhu

Head of Radio, ABU
	Introduction of experts and participants

	1015 – 1030 
	Coffee Break

	1030 – 1230 
Session 1

	 WHAT & WHY? 

Share examples of new Audio Drama from Asia, Europe and Africa which are breaking the mould, busting genres and challenging commercial assumptions for creating successful Audio Drama strands

Discussion: Moderated by :
Mr Akim Mogaji, New Media Networks
Mr. Attila Vizaue, Editor in Chief, Radio Department, Radio Romania

MBC, Sri Lanka

	1230 - 1400
	Lunch

	1400 – 1530
Session 2
	Platforms & Audiences

Discuss audience segmentation, trends and platform analysis.  Who is consuming what, and how? Explore Audio Drama’s potential to extend reach and impact.

Consider what the events may be e.g.

· Entertainment

· Natural disaster

· Conflict

· Disease

· local catastrophe/issue to beset a single geographical/social area, e.g. crop failure, land grabbing

Discussion: 

Support for writers and producers from a range of creatives, journalists, academics, and policy researchers  

	1530 – 1600  
	Coffee Break

	1600 – 1730

Session 3  

	WHY STORY? WHY FICTION? 

Explore Imaginative space to reflect on past & present, imagine other futures and space for empathy

- Brief presentation followed by facilitated discussion 

· Ways to interweave facts with fiction and vice versa - from tweeting to long-form drama

· Building a credible format: What are the platforms already in use, what else can more be deployed?

· Rationale for the strategic side of programme / genre design.

· What's the overall brief aiming for? Who is being worked with and through on the ground to take the work further and extend the reach and impact?

OVERNIGHT TASK:

Set group exercise to identifying gaps and Commissioning successful Audio Drama: Commission a new Drama!

	DAY 2 
	27 July 2016, Wednesday

	0900 – 1030
Session 5
	HOW?

Rationale for the strategic side of programme / genre design.

Finding the Angles:

· To compel audiences to ‘what happens next’ (entertainment)

· To alert people to take action as a matter of urgency 

· To dispel myths from realities

· To change opinions

Ways to interweave facts with fiction and vice versa - from tweeting to long-form drama

	1030 – 1100 
	Coffee Break

	1100 – 1230

Session 6
	Discussion: 

Support for writers and producers from a range of researchers who are creatives, journalists, academics, and policy researchers  

· Multiple and trusted sources of information 
· Provide bespoke input



	1230 – 1400
	Lunch

	1400 – 1530
Session 7
	THE PRODUCTION LINE

Identifying the Creative team: Instinct & Expertise

WRITING

Context is all – identify your primary, secondary audiences and create a world they will recognise and have access points to. 

· Be clear as to why you are creating it, what is the creative motivation? 

· Strive for emotional truth in writing . 

· Plural versus authorial (writers versus writer)

· Style and pace

· Journey / travel within each scene

· Consider writing the scene-joins.  

	1530 – 1600
	Coffee Break

	1600 –1730

Session 8
	RECORDING - POST-PRODUCTION
· How to work with a skilled engineer to design and build soundscapes.
· Building a credible format
· Existing world support? 
· Platforms already in use, what else can more be deployed?

BARRIERS 

· Who? Why? Where? When? Reference points? 

· What do they know / need / want? 

· Differentiating rural / urban

	DAY 3 
	28 July 2016, Thursday

	9-12.30
Session 9 
	PRESENT GROUP PROPOSALS

· Critique Proposals

· Analytics for online, satellite and other penetration, activity, access and available tools 

· Secure and appropriate formats and platforms

· Context, Interactivity 

· Sustainability



	1400-----------
	Discussions followed by Distribution of Certificates

	DAY 4
	29 July 2016, Friday 

	
	WORKING EXCURSION
The day excursion will be to Kandy and with a stop-over onwards to Kegalle. 

These two locations are of tourist interest and have content for radio producers with good content value to talk about & produce. This would be the most important assignment on the workshop and will request all members and trainers to participate
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