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An Update on the Latest Digital Radio Development Worldwide 
for January 2012
Eureka-147 DAB/T-DMB
Reported on 4 Dec 11: The radio industry in Australia diversified its marketing campaign for digital radio this Christmas with the addition of outdoor, print and roaming brand ambassadors, to its traditional radio ads and online banners. Building on the highly successful Father’s Day campaign that saw nearly 100,000 digital radios sold in one quarter. In a first for the industry’s promotion of digital radio, outdoor transit advertising on 800 taxi panels, over three weeks in Sydney, Brisbane, Adelaide and Perth featured the line “1 million people agree……it’s a million times better”, highlighting nearly one million Australians have now joined the millions around the world tuning into digital radio.

Reported on 5 Dec 11: The first airing of a new advertising campaign to promote DAB started on 5 Dec 11. The US$15 million campaign, developed by Digital Radio UK and the BBC, is the start of a two-year drive to increase digital listening. The campaign would run on BBC TV and radio stations, commercial radio groups, and newspapers. 
Source: radiomagonline.com
Reported on 13 Dec 11: Australia’s number one car company, Toyota has included digital radio in the new Toyota Camry Atara SL, becoming the most affordable car in Australia to include DAB+ digital radio as standard. The Camry announcement comes just weeks after Hino Australia included DAB+ as standard in their range of trucks. 

Source: www.digitalradioplus.com.au
Digital Radio Mondiale (DRM)
Reported on 20 Dec 11: On behalf of the thousands of community media around Europe, the Community Media Forum Europe (CMFE) and AMARC-Europe (the European regional section of the World Association of Community Radio Broadcasters) have written to the European Commission asking not to be left behind in the Digital revolution. The letter argues that there is no single (worldwide) radio market in analogue and neither will there be one in digital. Multi standards have never been a major problem in the analogue era and will certainly not have to be a problem in the digital era. CMFE and AMARC Europe have asked the European Commission to have a dialogue with them to include necessary actions in the Digital Agenda to accommodate community (local) media to enter the digital broadcasting era; to enforce the use of open standard, hybrid digital radio receivers; to support and promote the adoption of DRM+ and to monitor the revision of national FM frequency policies among member states.

Source: www.drm.org
HD Radio (IBOC) 
Reported on 7 Dec 11: Cadillac will become the first U.S. manufacturer to offer HD Radio as standard equipment. HD Radio will debut on the XTS as a standard feature of Cadillac's recently announced CUE (Cadillac User Experience) system, arriving at dealerships in the spring of 2012. CUE's audio functions also include standard AM/FM radio, integrated iPod/MP3/smartphone media player connectivity, multi-device music indexing, SiriusXM satellite radio, and applications such as Pandora.

With this announcement, HD Radio is or will be available as a factory installed feature from 23 automotive brands. 
Source: radiomagonline.com
Reported on 21 Dec 11: Navteq introduced Navteq Traffic over HD Radio, a means by which real-time traffic information is made available to Garmin digital traffic devices. Navteq can now deliver traffic updates approximately every 30 seconds across the United States. 

Source: radiomagonline.com
Digital Satellite Radio
Reported on 29 Dec 11: SiriusXM Radio introduced on 29 Dec 11 the SiriusXM Lynx Portable Radio, the first SiriusXM 2.0 radio that offers new features and receives an expanded channel lineup via satellite and Internet.

Lynx is able to receive the new expanded SiriusXM 2.0 channel lineup of commercial-free music, sports, and comedy that includes SiriusXM Latino, a new suite of Spanish-language programming. Lynx is built with a flexible architecture which allows for new features and capabilities to be added through software updates.  

Lynx gives subscribers more control over how they listen to SiriusXM satellite radio, allowing them to start a song from the beginning when tuning to a Favorite music channel or store broadcast content to listen to later.  Subscribers can also restart their favorite content while connected to SiriusXM Internet radio via Wi-Fi. Subscribers can control their listening experience easily using the large touch screen display. Lynx can stream SiriusXM content to Bluetooth stereo speakers, headphones, vehicle stereo systems or optional accessories for the home, vehicle or portable use.  Lynx is based on the Android operating system and is fully updatable via a Wi-Fi connection. 

Source: www.prnewswire.com
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