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Welcome to the first edition of our ABU Media 
Academy magazine.

This publication will focus on articles by 
academics and trainers from ABU Member 
organisations to get an insight into what they 
are thinking, their examples of best practice 
teaching and new ideas about the latest media 
production techniques.

We hope to stimulate a dialog about training and 
give you new ideas that will improve the skills of 
your teachers and your production teams. 

Everywhere in the world covid is top of mind. 
It is one of those moments in history when 
everyone is interested in the same thing. So, in 
this edition we have two articles on teaching in 
the time of covid. I also share the views of the 
famous film maker Phillip Noyce on how smart 
phones and small powerful digital recording 
devices are changing the way TV productions 
and feature films are made.

We welcome all contributions for each edition 
of the magazine. Please email me, steve@abu.
org.my, with your ideas for articles and your 
submissions.

We hope to publish three editions of this 
magazine each year. Please share it around with 
your colleagues who might be interested.

Steve Ahern

Forward
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No one knows how the ‘new normal’ will 
be, but one thing is for sure, media will 
be at the center of it. 

A Nielsen study shows a 60% increase in the 
amount of video content watched globally 
during the pandemic. From simple text 
messages to UHD video enabled, superfast 
smart phones, digital technologies are paving 
the way for media like never before. 

Media, now omnipresent in mobile devices, 
provides unique characteristics like round-
the-clock access to information, uniformity, 
multiplicity, economy and safety, as the way 
of life becomes virtual. 

As businesses, communication, 
entertainment, education, healthcare, 
and governance all go online, the juvenile 
Millennial and Gen Z’ers mindsets are already 
being conditioned for limited physical and 
unlimited virtual and online interactions. 
Gig economy and freelancing, coupled with 
the pandemic after-effects, will give birth 
to digital nomads with varied preferences 
and attitudes. With 5G around the corner, 
the digital media ecosystem is expected to 
unleash even greater powers and influence, 
achieving unprecedented levels of Media 
Literacy among the masses. 

The education sector was one of the hardest 
hit by the pandemic. According to UNICEF, 
more than 1 billion children have been 
affected, and risk losing their academic year. 
To cope with the situation, more than 90% 
of the world’s countries adopted online and 
broadcast media to disseminate educational 
content to students. In these pressing times, 

The Media 
Pandemic
by Baber Ali
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THE MEDIA PANDEMIC

the most in-demand undertaking was the incorporation of media in the 
mainstream educational scenarios. The attributes that were formally 
associated with Online Distance Learning (ODL) are now being explored 
for blended and hybrid teaching environments by almost all strata of 
academia. Unfortunately, this also exposed the ill-preparedness and 
lack of ability of most of the institutions, especially in developing and 
underdeveloped countries, to handle media content for optimized 
effectiveness.  Even before the pandemic there was an increased 
trend towards video-based instructional methodologies by educational 
institutions.

With media becoming more mainstream, there is a dire need for 
producing media professionals who are well versed with the latest 
technologies and, at the same time, understand the associated ethical 
and moral issues. 

The exceptional advancements in media technologies require media 
students to have a diversified knowledge base. Emerging technologies 
like Artificial Intelligence (AI), Extended Reality (XR), Blockchain and 
many more have direct implications and applications in media, like 
automation, content security and immersive experiences. However, 
there is a wide gap between the industry and academia, especially in 
developing countries. Media Studies programs are not up-to-date and 
lack the latest that the industry has to offer.

While the development of curriculum and educational programs is a 
snail-paced process, the industry is very light-footed with innovations 
happening every day. It is the right time for initiatives like the ABU 
Academy to bring all the stakeholders on board and bridge the gap 
between industry and academia. Such institutions are of vital importance, 
especially in times where contemporary knowledge is dispersed. 

Knowledge regarding the latest media technologies not only needs to be 
accumulated, but also needs to be synthesized to develop formal training 
and educational resources for aspiring media professionals. 

Baber Ali is a Media Professional, Educational Technologist, Digital Media 
Enthusiast, Teacher and Trainer from VUTV, Pakistan.
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Since beginning in July 
this year the ABU Media 
Academy has held a range 
of meetings and launched 
new online courses using 

its upgraded learning management 
platform. Here is a snapshot of some of 
the Academy’s activities.

The first meeting of the ABU Academy 
Forum was held on 12 August, with 
50 media professionals from 30 
organisations in 25 countries attending. 

Secretary-General Dr Javad Mottaghi 
welcomed members and explained 
the reasons for the creation of the 
Academy, ABU Directors briefed the 
meeting about current training webinars 
and Steve Ahern explained how new 
courses will integrate with existing skills 
courses. A second Forum meeting was 
held on November 4th, with 35 people 
attending from 22 countries and 27 
member organisations.

Forum participants heard about a range 
of training initiatives across the region 
and many priorities were identified. 
A Task Group was also established 
and met several times to formulate 
the Academy’s aims and objectives, 
using the input from members during 
the Forum brainstorming sessions to 
inform the task. 

The Academy’s vision is that all ABU 
Members can develop their staff to 
a level where they are multiskilled, 
adaptable to change and up to date 
with the latest trends and technologies 
in our industries.

ABU Media 
Academy 
Update
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Five new courses have been 
successfully delivered so far:

• Train the Trainer, with an emphasis 
on course design and webinar 
teaching techniques during 
the Covid pandemic, featuring 
Professor Drew McDaniel from 
Ohio University (pictured)

• Disinformation Verification 
Techniques with experts from 
Deutsche Welle

• Children’s TV Drama Pitching 
and Scripting with Screenwriting 
professor Dr Pia Aquilia and 
Writer/Producer of the film H Is 
For Happiness, Lisa Hoppe

• TV Production Techniques with 
AFTRS Head of Screen Business, 
Peter Herbert (pictured)

• Interviewing techniques for TV 
and Radio

The Academy is working with 
Australia’s national government 
media university, AFTRS, to partner 
in training activities and to develop 
post-graduate opportunities for 
members to study the Masters of 
Screen Business course. An MOU 
will be signed between the two 
organisations and opportunities for 
study in this course will be available 
next year.

The Academy team will continue to 
identify members’ training needs, 
and more new courses will be 
rolled out next year to meet their 
requirements.

Professor Drew McDaniel

Peter Herbert



The Pros & Cons of 
Teaching Online

by Mohammad Tamjidi

Almost 9 months ago, no one could guess that we 
as human beings – the most clever of all existing 
creatures – would be entrapped by the Novel 

Corona Virus! But so it was. 

This is not the end of the world, but the bespeaking 
of a new one, a world in which computer chips and 
processors dictate their own rules. At least they do not 
harm physically or threaten our lives in an online world. 

Life horizons have merged to this new perspective and 
education is no exception. Online teaching has become 
the first priority of every society involved in the Covid 
pandemic.

Online learning history dates back to the 1990s, when 
the world wide web became prominent in every aspect of 
our lives. This new way of learning was based on learning 
management systems, known as LMS.

Leaving the historical background behind, today’s 
priority is how to keep the learners involved in this new 
environment. The next priority after that is choosing the 
right platform, which should be user-friendly for students. 
Internet costs are also an issue for both ends. Obviously 
for some disciplines, teaching online needs more 
prerequisites, and for media courses even more. 

Let’s go into one online class to get a better insight by 
listening to the instructor talk to students online.
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Hello, good morning boys and 
girls, I bet you have coffees in 
your cups and have just joined 
me for today’s lecture. How 
are you getting along with 
Covid? Please be serious with 
it. Although I miss you all in 
a physical class, I am happy 
I do not force you to get in 
early morning traffic during 
a pandemic. Praise God, the 
internet and virtual classes will 
save us all. 

OK, let’s start. Today we have 
our first virtual session for 
TV production Principles, I 
welcome you on board. 

Before we take off I should 
remind you of some major 
issues about the platform of 
our class and its capacities. 
There would also be some 
other relevant procedures 
which may help you have a 
better and safer journey along 
the class. 

As you know we are using 
Adobe Connect platform 
and it is highly dependent 
on internet bandwidth. So, 
if you and I do not attend the class with a proper internet 
connection speed, we might be dropped out of the class 
sometimes. Please be patient if it happens and remember 
you can easily join again after a short while. 

I am keeping you all in mute mode for mics and webcams. 
But do not be worried; you can reach me via the chatbox by 
typing your question. Luckily, this kind of connection permits 
you to have your learning wherever you are or in whatever 
position you are in, but you must remain attentive, because 
I may demand your presence in the class with my sudden 
questions. (The class continues….)

For successful teaching in the online environment, remember 
that the delivery of quality content is dependent on proper 
technological support. Another aspect to watch for is that 
human and social relations are missing from the class 
environment, which seems dangerous for the next generation 
because they may lose all the affection and emotions a 
human gathering can give them. 

Overcoming the pitfalls and maximizing the benefits of online 
learning reminds me of professor Keating in the “Dead Poets 
Society” movie, when he emphasized the term, “Carpe 
Diem,” seize the day.

Mohammad Tamjidi is Emeritus Assistant Professor of 
Media Studies and Scientific Advisor to IRIB International 
Cooperations Dept, Iran.

THE PROS & CONS OF TEACHING ONLINE
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“Anyone can make a movie.. 
Original vision is more 
powerful than the technical 

skills of those who think they know how 
to do it.”

World renowned film director Phillip 
Noyce believes vision is more important 
than technical skills for today’s 
television and movie makers.

Noyce, who has made over 20 feature 
films from historical dramas and 
thrillers to action movies such as 
Patriot Games, was speaking during 
an online masterclass about how he 
has embraced new technology such 
as small digital cameras and smart 
phones.

Noyce has just finished making a new 
movie called Lakewood with Naomi 
Watts. He credits small cameras, 
new recording technology and smart 
phones for allowing him to get it made 
quickly and cost effectively even in 
times of the pandemic. The actors used 
smart phones to film supplementary 
footage, as well as the use of traditional 
cameras.

Noyce used a Black Magic 12K digital 
camera, and 5K smart phones to film 
the movie. He said high resolution 
cameras are extremely useful because 
directors no longer have to film multiple 
versions of the action using different 
angles, they can now film wider shots 
but use digital editing to zoom and crop 
various shots, because the original 
resolution of the 12K cameras is so 
good.

“New technology frees the film maker 
from the high costs of production and 
distribution. Movies can now be made 
in shorter times… Smartphones are the 
whole studio,” he said.

Smart phone 
cinematography
by Steve Ahern
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His tips for making great movies are:
• Make the film “more than once.” Use 

previsualisation techniques to make many 
early versions of the film as you get to know 
and understand the characters and plot. New 
technology can replace the old storyboard 
techniques. Create trailers and promo reels that 
explore the characters’ identities, their costumes, 
attitudes and locations. This will help you refine 
the story and the characters.

• Do lots of research about the characters and 
situations so you really understand the story and 
the character. Use it to help your main actors to 
understand their character and setting.

• Be determined enough to push your team forward, 
but always be open enough to hear suggestions 
from your team about what could work best. 
You may not always know best, be open to 
suggestions and new ideas.

• It’s better if you can write as well as direct. 
• Find what transfixes you about the story and 

convey that to the audience. Love the story, 
convey that love to the audience.

• If it is a story from a well known novel, like the 
action films Noyce made from Tom Clancy novels, 
stick to the story. If the story is not well known, 
use it as inspiration but you can go further if 
needed.

• Write with a partner it can help you feed off each 
other.

What makes a great film? Noyce says: “You’ve got 
to want to tell their story, live with the characters like 
they are your family.”

Steve Ahern is Head of the ABU Media Academy.

Masterclass with 
legendary Hollywood 
Director Phillip Noyce

SMART PHONE CINEMATOGRAPHY
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by Dr. Dipendra Kumar Mazumder

Sensitising broadcasters about conservation of 
our environment, through appropriate training, 
has become a must today. The broadcasters, 
in turn, can then offer development support 
communication from their broadcasting 
organisations, to motivate their listening public 
to achieve results.

An illustration of this is the Green Broadcast of 
All India Radio’s Dibrugarh Station, situated in 
the far eastern corner of the state of Assam, in 
India. 

The listeners have been so motivated to plant 
trees in their neighbourhood by the Green 
Broadcast, which had been sustained with a 
missionary zeal by the broadcasters of that 
station, that today there are 20,000 more trees 
growing in the listening range of that radio 
station.

Broadcasters of any radio station can embark 
upon a similar endeavour from say, the World 
Environment Day and continue for a month, 
wherein interactive programmes to educate the 
listening public on the importance of conserving 
our fragile environment can be vigorously 
pursued, through different programming formats. 

The broadcast must be so designed that the 
listeners are inspired to do their homework 
about how best to plant trees, and the 
listeners’ efforts must be acknowledged in the 
Green Broadcast, say by incorporating OB 
Programmes in which the listeners who did the 
planting can be brought live into the programme 
from the plantation. The plantations can also 
be visited by the officials of the radio station. 
The Fan Club of the radio station can then take 
care to see that the listeners have actually been 
nurturing their plantation, well beyond their 
infancy, even after the Green Broadcast has 
finished its lifetime on air. 

Since the time these broadcasts began, the 
trees in this area have now grown taller than the 
people who planted them. Radio Broadcasting 
can be very effective in making the only 
hospitable planet in our solar system a greener 
one, which has become a dire necessity today.

Dr. Mazumder is a Faculty Member with National 
Academy of Broadcasting and Multimedia, 
Prasar Bharati, India

At the time of plantation    

When the trees today have grown much 
taller than those who planted them                                         

GREEN BROADCASTING
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